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Unwind at The Westin South Coast Plaza

Wine and food pairings highlight new social experience

COSTA MESA, CA, May 00, 2009 – Taste-tempting libations and food pairings served in a relaxing atmosphere highlight the Unwind Hour, a new social experience at The Westin South Coast Plaza in Costa Mesa. Every Monday through Friday evening from 5 PM until 7 PM travelers and locals alike are invited to join in the experience by gathering in the hotel’s vibrant Lobby Lounge overlooking the waterfall terrace. 

The hotel’s Executive Chef Hussain Zouhbi has created an entertaining and tasty menu that features nightly themed drinks and delicious appetizers. Black cherry and pineapple mojitos highlight Mojito Mondays; pomegranate and mango margaritas are the stars of Margarita Tuesdays; Martini Wednesdays offer apple and rye varieties of the popular cocktails; Tropical Thursdays offer chef’s Skyy tai and Blue Hawaiian libations; and Flight Fridays are reserved for different flights each week of white wine, tequila, red wine and whiskey. All of the featured libations are priced at $7.00 each.

The Unwind menu features spicy chicken wings tossed in hot sauce and served with blue cheese dip for $5.00; three grilled sirloin sliders with tomato, lettuce and cheddar cheese for $8.00; shrimp empanadas with minted roasted pepper salsa for $6.00; nachos with tortilla chips, sliced jalapenos and cheddar and jack cheeses for $5.00; and chicken satay with spicy Thai peanut sauce for $5.00.

“By transforming our lobby from a place guests pass through to an inviting social and sensory setting, we hope to provide a richer experience, where our guests can indulge, socialize and relax,” said Jennie Hoffman, The Westin’s director of Sales and Marketing.  “We want to offer a place to unwind at the end of the day, where we can lift their spirits, and provide an opportunity to meet new people in a cozy environment.”
In order to set the stage for unwinding, The Westin lobby evolves from day to evening through a variety of subtle sensory cues—everything from music, to scent, to lighting.  Warm, natural lighting is dimmed at the start of the evening, while scented candles are lit and placed around the lobby.  Music moves from the background to the foreground with musical cues and selections that change from day to night thanks to a partnership with eMusic, the world’s largest digital retailer of independent music, that resulted in custom soundtracks being developed for the hotel.

The hotel’s recent $20 million renovation included new guestrooms that exude an inviting residential feeling and are furnished with a host of convenient amenities like high-speed Internet access, flat screen plasma televisions, the Westin “Heavenly Bed” and the relaxing “Heavenly Bath.” 

The lobby, public spaces and meeting rooms have been completely redesigned, and a Terrace Level with relaxing outdoor space and a striking 5,100-square-foot pavilion that features insulated walls, an air and heating system, new carpeting, an accent wall and new chandeliers was added. Other upgrades include a wedding gazebo to comfortably accommodate up to 250 people, and a “Grab ‘n Go” coffee/bakery/retail shop to offer guests the ultimate in convenience.

The Westin South Coast Plaza is located at 686 Anton Boulevard in Costa Mesa, California. For reservations and information, call (714) 540-2500 or visit westin.com/southcoastplaza.
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